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	Global Business

	Student Learning Assessment for M.S. Global Business

	General Program Intended Student Learning Outcomes 

	1.
	Program Learning Outcome 1:  Our students will acquire appropriate content knowledge with an awareness of situational and global contexts

	2.
	Program Learning Outcome 2:  Students will acquire business skills and awareness of ethical conduct that are appropriate to a professional environment 

	3.
	Program Learning Outcome 3: Students will develop effective communication skills including research and writing skills to allow them to identify, analyze, apply and communicate relevant information for decision-making 

	4.
	Program Learning Outcome 4: Through active learning opportunities, our students will develop an awareness of how they may apply their knowledge and skills within various organizational settings and environments 

	Intended Student Learning Outcomes: M.S. Global Business 

Upon completion of the M.S. Global Business Program, students will be able to achieve the following intended learning outcomes:

	1.
	Intended Learning Outcome 1: demonstrating creative critical thinking skills to recognize problems, analyze uncertain situations, interpret evidence, develop alternative solutions, and to adapt and innovate with a global perspective;

	2.
	Intended Learning Outcome 2: recognizing the opportunities and challenges of globalization and apply managerial skills to global business;

	3.
	Learning Outcome 3: recognizing ethical problems and apply standards of ethical behavior to management decisions;

	4.
	Learning Outcome 4: recognizing the importance of corporate responsibility and incorporate socially responsible actions in the development of global organizational strategies;

	5.
	Learning Outcome 5: using technology and appropriate quantitative methods as tools of effective management;

	6.
	Learning Outcome 6: demonstrating effective, culturally appropriate communication skills;

	7.
	Learning Outcome 7: demonstrating well-developed leadership and teamwork skills for the effective implementation of mission-driven organizational policy in a multicultural global environment; and

	8.
	Learning Outcome 8: integrating theoretical and practical applications across functional business areas and networks for the purpose of strategic planning, implementation and control.


	

	Assessment Instruments for Intended Student Learning Outcomes—

Direct Measures of Student Learning: M.S. Global Business 
	Performance Objectives (Targets/Criteria) for Direct Measures:
M.S. Global Business

	1.
	Direct Measure 1: Peregrine Comprehensive Examination
	Objective (Target/Criterion) for Direct Measure 1:
Our goal is that 90% of M.S. Global Business students will score average or better on the Peregrine examination of master’s level business skills.

	
	General Program ISLOs Assessed by this Measure:  1, 2, 
Specialization Assessed by this Measure:  1, 2, 3, 5, 8
	

	2.
	Direct Measure 2: Global Business Comprehensive Project
	Objective (Target/Criterion) for Direct Measure 2:
Our goal is that 80% of students will earn a grade of 80% or higher on their comprehensive project in their capstone course (MGT650).

	
	General Program ISLOs Assessed by this Measure:  1, 2, 3, 4
Specialization Assessed by this Measure:   1, 2, 4, 5, 6, 7, 8
	

	Assessment Instruments for Intended Student Learning Outcomes—

Indirect Measures of Student Learning: M.S. Global Business
	Performance Objectives (Targets/Criteria) for Indirect Measures:
M.S. Global Business

	1.
	Indirect Measure 1: Student Skills Self-assessment
	Objective (Target/Criterion) for Indirect Measure 1:
We expect that a majority of our M.S. Global Business students will rate their professional skills at a level of average or higher.

	
	General Program ISLOs Assessed by this Measure:  1, 2, 3, 4
Specialization Assessed by this Measure:    1, 2, 3, 4, 5, 6, 7, 8
	

	2.
	Indirect Measure 2: Student Learning Outcomes Personal Growth Survey
	Objective (Target/Criterion) for Indirect Measure 2:
We expect that 100% of M.S. Global Business students would indicate at least average (Medium) or higher growth on a majority of learning outcomes identified in the survey.

	
	General Program ISLOs Assessed by this Measure:  1, 2, 3, 4
Specialization Assessed by this Measure:  1, 2, 3, 4, 5, 6, 7, 8
	

	Assessment Results: M.S. Global Business

	Summary of Results from Implementing Direct Measures of Student Learning:

	1.
	Summary of Results for Direct Measure 1: Results indicate that 86% of M.S. Global Business students scored average or better, which is just short of our target of 90%.

	2.
	Summary of Results for Direct Measure 2: Results indicate that 86% of students earned a grade of 80% or better on their capstone project; therefore this standard is met.

	Summary of Results from Implementing Indirect Measures of Student Learning: M. S. Global Business

	1.
	Summary of Results for Indirect Measure 1: Results indicate that 100% of M.S. Global Business students rated their professional skills at average or higher on all dimensions, so this standard was met.

	2.
	Summary of Results for Indirect Measure 2: Analysis of the data revealed that 100% of M.S. Global Business students indicated that their growth in knowledge relative to the learning outcomes was at least average (Medium) or higher on all outcomes; therefore, this standard was met.


	Summary of Achievement of Intended Student Learning Outcomes: M.S. Global Business

	Intended Student Learning Outcomes
	Learning Assessment Measures

	General Program ISLOs
	Direct Measure 1
	Direct Measure 2
	Direct Measure 3
	Direct Measure 4
	Indirect Measure 1
	Indirect Measure 2
	Indirect Measure 3
	Indirect Measure 4

	
	Performance Target Was…
	Performance Target Was…
	Performance Target Was…
	Performance Target Was…
	Performance Target Was…
	Performance Target Was…
	Performance Target Was…
	Performance Target Was…

	1.
	Program Learning Outcome 1
	Not Met
	Met
	
	
	Met
	Met
	
	

	2.
	Program Learning Outcome 2
	Not Met
	Met
	
	
	Met
	Met
	
	

	3.
	Program Learning Outcome 3
	
	Met
	
	
	Met
	Met
	
	

	4.
	Program Learning Outcome 4
	
	Met
	
	
	Met
	Met
	
	

	Intended Student Learning Outcomes:

Major, Concentration, Specialization, Emphasis, Option, or Track in Area 1
	Direct Measure 1
	Direct Measure 2
	Direct Measure 3
	Direct Measure 4
	Indirect Measure 1
	Indirect Measure 2
	Indirect Measure 3
	Indirect Measure 4

	
	Performance Target Was…
	Performance Target Was…
	Performance Target Was…
	Performance Target Was…
	Performance Target Was…
	Performance Target Was…
	Performance Target Was…
	Performance Target Was…

	1.
	Intended Learning Outcome 1
	Not Met
	Met
	
	
	Met
	Met
	
	

	2.
	Intended Learning Outcome 2
	Not Met
	Met
	
	
	Met
	Met
	
	

	3.
	Intended Learning Outcome 3
	Not Met
	
	
	
	Met
	Met
	
	

	4.
	Intended Learning Outcome 4
	
	Met
	
	
	Met
	Met
	
	

	5.
	Intended Learning Outcome 5
	Not Met
	Met
	
	
	Met
	Met
	
	

	6.
	Intended Learning Outcome 6
	
	Met
	
	
	Met
	Met
	
	

	7.
	Intended Learning Outcome 7
	
	Met
	
	
	Met
	Met
	
	

	8.
	Intended Learning Outcome 8
	Not Met
	Met
	
	
	Met
	Met
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